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Objectives

• Understand the features and advantages of a few popular social media 
platforms

• Learn basic skills to utilize these platforms

• Develop a social media campaign



What is social media?

• If media is an instrument of communication …

• Provides information AND interaction

• Two-way street where YOU get to communicate, too!







What is Twitter?

• “Start telling your story”

• Asks “tweeps” to make posts that are 140 characters or less:

What does 140 characters look like?? It isn’t much!! Especially if you share a 
complete hyperlink with followers: www.nursingsociety.org

• This forces you to share only the most important aspects of your message

• Your profile can be for an individual or an organization

http://twitter.com

http://www.nursingsociety.org/
http://twitter.com/


Twitter Statistics

• 255 million monthly active users; 1 billion + total users

• 500 million Tweets are sent per day

• 78% of Twitter's active users are on mobile

• 46% of Twitter users tweet at least once in a day













Comment on a Tweet and join the conversationShare a Tweet with your followers. 

You can even add your own thoughts 

before you share it.

This is their handle, and how you can tag them in your 

own posts. “Hey, @chamberlainedu, I am a proud 

graduate!”

Favorite a Tweet to let the author 

know you like it.

Hashtags assign a 

topic to a Tweet. 

Click on a hashtag 

to see Tweets 

related to a topic.





The rules of hashtagging

• Use – Don’t Abuse
Multiple tags look messy and are difficult to retweet

• Don’t make them too long
You only have 140 characters!

• If you created it – follow it
Retweet those who are using your tag



Hashtag Huddle

Take a few minutes to talk to those in your immediate vicinity 
about an event or program that will occur for your group in 
the next year. Brainstorm hashtag suggestions for that event.









Additional Twitter Tips

• Use URL shorteners to free up space in your tweet. There are many free 
programs (Bitly, TinyURL)
Converts your original link into a much shorter one

• Retweet your followers tweets. 

• Tag people! When tagging others (using the @), putting a period in front of 
it will allow all of your followers to see the message
Otherwise, only people who follow you AND the person you tagged will see the 

message.

People love photos!



• People use Facebook to stay connected with friends and family, to discover 
what’s going on in the world, and to share/express what matters to them.

• You have a profile as an individual

• Individuals can also manage pages or groups for organizations

What is Facebook?
www.facebook.com

http://www.facebook.com/




Facebook Statistics

• 1.01 billion mobile monthly active users as of March 31, 2014

• 72% of online adults visit Facebook at least once a month

• There are more than 50 Million Facebook pages

• Most common reason to unlike a Facebook page is uninteresting 
posts



Individual Profiles
Non-commercial space to share personal stories and photos and interact with family and 
friends.

• Privacy: Set by each individual. You can have customized privacy groups (i.e., these people 
can see my photos, but these people cannot). 

• Audience: People you have indicated as a friend (through friend requests). Some 
components may be open to the public, and can be adjusted through privacy settings.

• Communication:You will receive a notification when someone interacts with you or 
something you’ve done. This includes posting to your wall (profile), commenting on 
something you have posted, tagging you in a photo or their own status, or commenting on 
something you have also commented on.





Groups
Groups are private spaces where you can keep in touch with people by sharing updates, 
photos or documents. 

• Privacy: In addition to a public setting, more privacy settings are available for groups. In 
secret and closed groups, posts are only visible to group members.

• Audience:You can adjust group privacy to require members to be approved or added by 
admins. When a group reaches a certain size, some features are limited. The most useful 
groups tend to be the ones you create with small groups of people you know.

• Communication: In groups, members receive notifications by default when any member 
posts in the group. Group members can participate in chats, upload photos to shared 
albums, collaborate on group docs and invite members who are friends to group events.





Pages

For businesses, brands, and organizations to connect with users, members, or 
consumers. 

• Privacy: Page information and posts are public and generally available to everyone 
on Facebook.

• Audience: Anyone can like a Page to connect with it and get News Feed updates. 
There is no limit to how many people can like a Page.

• Communication: People who help manage a Page can share posts from the 
Page. Page posts can appear in the News Feeds of people who like the Page. Page 
owners can also create customized apps for their Page and check Page Insights to 
track the Page’s growth and activity.





News Feed

• The stories that show in your News Feed are influenced by your 
connections and activity on Facebook. 

• You see stories in your News Feed about your friends’ activity on 
Facebook, including when your friends like or comment on posts from 
people you’re not friends with.





Additional Facebook Tips

• You can also have hashtags on Facebook. 

• Facebook allows for targeted advertisements that are fairly inexpensive

• Facebook has an extensive “Help” section for new users & administrators:



• World's largest professional network

• Allows users to connect with company news,  discover new job 
opportunities, and connect with employees

• You can connect with individuals through their profiles, as well as 
companies and professional groups 

What is LinkedIn?
www.linkedin.com

http://www.linkedin.com/


LinkedIn Statistics

• 300 million members in over 200 countries and territories around the 
globe

• Supports 19 languages

• 3 million companies are on LinkedIn

• Executives from every Fortune 500 company are on LinkedIn



Individual Profiles

• Allows individuals to highlight their experience and professional strengths

• Your connections can give you endorsements and recommendations

• The quickest way to edit and enhance your profile is to click the 
Complete Your Profile button in the top section of your profile. 









Groups

• Provide a place for professionals in the same industry or with similar interests to 
share content, post and view jobs, make business contacts, etc.

• Find groups to join by using the search feature at the top of your homepage or 
viewing suggestions of groups you may like. You can also create a new group.  A few 
types of groups that are currently on LinkedIn:
Corporate

College alumni

Nonprofit

Trade organizations

Conferences

Industry-specific





Jobs

• LinkedIn offers the ability to create online job postings to advertise open 
positions. 

• These can be searched by job seekers throughout the LinkedIn network and 
will be recommended to potential candidates through the Jobs You May Be 
Interested In feature.







Additional LinkedIn Tips

• Use your homepage to find network updates (similar to a newsfeed on 
Facebook or a Timeline on Twitter)

• People are able to see who has looked at their profile, unless the viewer 
has edited their privacy settings to hide this information.

• Take advantage of LinkedIn Learning Webinars to get started



What else?



Know Your Audience on Each Platform

• Members
Upcoming events and opportunities for involvement

Member benefits

Photos 

• Non-members
Why your members are special

Products or Events open to non-members

How to become a member



Manage Multiple Accounts in One Place

• Bitly

• Everypost

• Buffer

• SocialOomph

• Hootsuite



Make me a 
hero!





Goal Timeline Message/

Call to 

Action(s)

Audience Delivery

Method

Responsible 

Party

Increase 

attendance at 

chapter events 

during the fiscal 

year

The Big Event is 

our 25th

anniversary on 15 

February 2015

Thank you for 

being a part of this 

chapter milestone

Don’t miss out

Get a sneak peek 

at our 

membership 

benefits

Members and 

Shareholders

Members

Non-members

Email, Web, Print

Facebook

Twitter

Secretary and 

Webmaster

Publicity 

Committee

Publicity 

Committee



25th anniversary social campaign

• Publicity Committee will then determine:

Frequency of posting

Which committee person will be posting

What the message will be on each platform
• Could do a fun theme like “25 facts in 25 days” 

• Share photos of the first members/officers, chapter charter, etc.

Develop a hashtag and share with all the leaders
• #25YearsYoung

• #Etais25
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Questions?



Upcoming Sessions

• Five Easy Ways to Create a Sense of Community 

• Clear Channels: A Communications How-To 

• Strategic Planning Workshop 

• Board Boot Camp:  How to Effectively Orient Your Board of 
Directors


