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Learning Outcomes

1. Describe common areas of misinformation about COVID-19 vaccines 
that contribute to vaccine hesitancy among the general public

2. Explain sources of COVID-19 vaccine hesitancy among nurses
3. Discuss how to counter misinformation and vaccine hesitancy based on 

evidence



Common areas of misinformation about 
COVID-19 vaccines that contribute to 
vaccine hesitancy among the general 
public

Shanina Knighton, PhD, RN, CIC



Fact or Fiction?
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Practical Rethinking



Fear & Uncertainty Sells

● Exploitation of fragile emotions of those 
impacted

● News and social media sources can be a 
breeding ground for hate and intolerance around 
hot-button issues
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2 Basic Types of False Information 

Misinformation- inadvertently drawing conclusions based on 

wrong or incomplete facts

can be corrected with factual information

Disinformation- the deliberate spread of falsehoods to promote 

an agenda #conspiracies

Falsehood on top of falsehood makes it challenging to get to the any truth
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Common Sources of 
Information/Misinformation/Disinformation

● News/newscasters or reporters

●Newspapers

● Social Media Influencers

● Celebrities/non-experts

●Political affiliates



Social media is a common source for news and 
information

https://www.journalism.org/2017/09/07/news-use-across-social-media-platforms-2017/

https://www.journalism.org/2017/09/07/news-use-across-social-media-platforms-2017/


Top Social Media Sites

●Facebook: Number of active users per month: 1.59 billion 
approximately

●WhatsApp: Number of active users per month: 1 billion approximately

●Tumblr: Number of active users per month: 555 million approximately

●Instagram: Number of active users per month: 400 million 
approximately

●Twitter: Number of active users per month: 320 million approximately



Social media is a common source of misinformation
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Social media problem is compounded by 
“influence bots,” anonymous, automated 
agents unattached to a real individual
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Speaking out against Vaccines and COVID-19 is 
profitable

Anti-Vaxxer Influencers Profit

Truth About Vaccines founders made $10 Billion Dollars off COVID19

‐ Among the most influential conduits for anti-vaccine messages online

‐ >1.6 million followers on various social media platforms 

‐ 2 million emails subscribed

Social Media Profits

‐ Social media companies make nearly $1.1 Billion Dollars off Anti-vaxxers social 
media presence



Kristen Choi, PHD, RN

Explain sources of COVID-19 vaccine 
hesitancy among nurses







COVID-19 Vaccine Confidence Research 

● How are nurses and other healthcare providers making 

decisions about getting the COVID-19 vaccines?

● What are some of the reasons healthcare providers are declining 

the vaccine, and are any of these reasons modifiable? 



COVID-19 Vaccine Confidence Research 

● Survey in April-May 2021 with 1183 hospital-based nurses in Southern 
California 

● Nurses are receiving COVID-19 vaccines at a higher level than the general 
public (~80-85%), but at a lower level than physicians, pharmacists, APRNs, PAs

● Lower vaccine confidence among nurses 

● Intersection with race/ethnicity: Nurses who identified as Filipino, East Asian, 
and Hispanic/Latinx nurses had higher vaccine acceptance than nurses who 
identified as White; 100% uptake among nurses who identified as Native 
American/Alaskan/Hawaiian 



COVID-19 Vaccine Confidence Research 

Reasons for acceptance: 

● “I’m a true believer” 
● Protecting self, family, community, 

patients 
● Ending the pandemic 
● Going back to normal 
● Anticipating requirements for travel, 

work, etc.

Reasons for declination: 

● “Still on the fence” 
● Already had COVID-19 
● No perceived need/risk 
● Concerns about safety/efficacy 
● Concerns about side effects 
● Barriers to access 
● “I don’t just believe” 



Danielle Perkins, PHD, RN

Discuss how to counter misinformation 
and vaccine hesitancy based on evidence



Countering Misinformation Online 

● Evidence-based strategies such as the 
Disseminating Research Information 
through Facebook and Twitter 
Framework

● Medical/Scholarly journal dissemination 
via Social Media

● Collaborate with influencers



Countering Misinformation in the Community

● Community engagement by nurses, 
as experts!

● Development of community-specific 
interventions by health 
communication professionals and 
community gatekeepers

● Disseminate information on how to 
identify misinformation online & 
increasing health literacy 



Publishers, Editors, Researchers, NURSES!

● Curating accurate and accessible 
lay summaries of important 
research findings

● Calls for articles reviewing specific 
controversial health topics 

● Further research on combating 
medical information online



Thank you for attending!

‐ We will send you an email in approximately 1 week that will include a link 
to the webinar recording and the process for completing the evaluation to 
obtain your CPD certificate.

‐ Questions? Email us at: education@sigmanursing.org

‐ Sign up for future webinars or view previously recorded webinars at: 
https://www.sigmanursing.org/learn-grow/education/sigma-webinars
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