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COVID VACCINE
FACTS FOR

NURSES

The COVID Vaccine Facts for Nurses campaign is proudly sponsored
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The American Nurses Association and its collaborating organizations are solely
responsible for the data and related content associated with this campaign. The
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Exploring common areas of vaccine misinformation, vaccine
hesitancy, and how to meet concerns with scientific evidence.
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Learning Outcomes

1. Describe common areas of misinformation about COVID-19 vaccines
that contribute to vaccine hesitancy among the general public

2. Explain sources of COVID-19 vaccine hesitancy among nurses

3. Discuss how to counter misinformation and vaccine hesitancy based on

evidence



Shanina Knighton, PhD, RN, CIC

Common areas of misinformation about
COVID-19 vaccines that contribute to

vaccine hesitancy among the general
public
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Fear & Uncertainty Sells

® Exploitation of fragile emotions of those
impacted

® News and social media sources can be a
breeding ground for hate and intolerance around
hot-button issues
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2 Basic Types of False Information

M 1S I"IfO rmatlon- inadvertently drawing conclusions based on

wrong or incomplete facts
can be corrected with factual information

DlSl nform atIOn the deliberate spread of falsehoods to promote | &

an agenda #conspiracies

Falsehood on top of falsehood makes it challenging to get to the any truth
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Common Sources of
Information/Misinformation/Disinformation

® News/newscasters or reporters
® Newspapers

® Social Media Influencers

® Celebrities/non-experts

® Political affiliates




Social media is a common source for news and

information

In 2017, two-thirds of
U.S. adults get news from
social media
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Top Social Media Sites

e Facebook: Number of active users per month: 1.59 billion
approximately

e WhatsApp: Number of active users per month: 1 billion approximately
e Tumblr: Number of active users per month: 555 million approximately

e |nstagram: Number of active users per month: 400 million
approximately

e Twitter: Number of active users per month: 320 million approximately



Social media is a common source of misinformation
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Social media problem is compounded by
“influence bots,” anonymous, automated
agents unattached to a real individual
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Speaking out against Vaccines and COVID-19 is
profitable

Anti-Vaxxer Influencers Profit
Truth About Vaccines founders made $10 Billion Dollars off COVID19
- Among the most influential conduits for anti-vaccine messages online
- >1.6 million followers on various social media platforms
- 2 million emails subscribed

Social Media Profits

- Social media companies make nearly $1.1 Billion Dollars off Anti-vaxxers social
media presence



Kristen Choi, PHD, RN

Explain sources of COVID-19 vaccine
hesitancy among nurses




PERSPECTIVE

Kristen R. Choi, PhD,
RN

Schaol of Mursing.
University of Califamia,
Las Angeles; and
Department of Health
Policy & Maragement,
Fielding Schoal of
Fubiic Health,
University of Califamia,
Las Anggedas.

A Nursing Researcher's Experience

in a COVID-19 Vaccine Trial

Iwas scrolling through Instagram in earty August 2020
when | saw an advertisement that caught my atten-
tion. Usuzlly, | swipe past these without a sacond glance,
but this was for the Piizer-BioNTech coronawirus dis-
ease 2019 (COVID-19) vaccine trial. It was recruiting
participants for the highly publicized phase 3 trial of
anew vaccine, BNT162b2, that had shown promising
results earlier inthe year. As a nurse and researcher who
has encountered sodial media recruitment in my own
work—and has closely followed the COVID-19 vaccine
trials—| was curious to see how Pfizer planned to con-
wince 30 000 people in the LS to volunteer. | clicked
on the advertisemant.

The recruitment website (https:{/www.
covidvaccinestudy.com/) was nicely designed with
bright photos and thoughtful messaging about the trial.
| intended to keok at the recruitment approach, but found
miyself instead thinking about how important it is for
people to participate. In the LIS, as of Septermber 2020
COVID-19 had been diagnosed im nearly 7 million people

img causality. | had studied the ethics of randomization
and why it can be unappealing or even unacceptable to
people. But the disconcerting feeling of randomization
surprised me. | thowght about why getting the experi-
mental waccine rather than the placebo mattered for
me a5 3 health care worker—and then, even those stakes
seemed low when | thought about what randomization
must feed ike for patients.

I sent up a final prayer for the active vaccine as the
research nurse finally administered the blind-to-me
imjection. A visit for the second injection was sched-
ulad for 1 month later. My arm was sore, but | did mot
notice anything out of the ardinary. | could not begin
to guess whether | had received the vaccine or the
placebo.

I returned to the research dinic the next month.
It was easier and faster this time, although | was dis-
mayed to find that there was another nasopharyngeal
swiab test. | received the injection and returned home.
The experience after the second injection was dif-



g — .‘\ .
LN, anszBY ol szaolil
Ve " O

OOTY “ S =TSV "QOIf MAMUH A 2!

3 1., \‘NJ
0 e )

B

p a'nu

¢

@i

¢

ﬂ

ag

13 i
/\
‘;‘

=




COVID-19 Vaccine Confidence Research

e How are nurses and other healthcare providers making
decisions about getting the COVID-19 vaccines?

e What are some of the reasons healthcare providers are declining
the vaccine, and are any of these reasons modifiable?



COVID-19 Vaccine Confidence Research

e Survey in April-May 2021 with 1183 hospital-based nurses in Southern
California

® Nurses are receiving COVID-19 vaccines at a higher level than the general
public (~80-85%), but at a lower level than physicians, pharmacists, APRNs, PAs

e Lower vaccine confidence among nurses

e Intersection with race/ethnicity: Nurses who identified as Filipino, East Asian,
and Hispanic/Latinx nurses had higher vaccine acceptance than nurses who
identified as White; 100% uptake among nurses who identified as Native
American/Alaskan/Hawaiian



COVID-19 Vaccine Confidence Research

Reasons for acceptance:

“I’'m a true believer”

Protecting self, family, community,
patients

Ending the pandemic

Going back to normal

Anticipating requirements for travel,
work, etc.

Reasons for declination:

“Still on the fence”

Already had COVID-19

No perceived need/risk
Concerns about safety/efficacy
Concerns about side effects
Barriers to access

“I don’t just believe”



Danielle Perkins, PHD, RN

Discuss how to counter misinformation
and vaccine hesitancy based on evidence




Countering Misinformation Online

e Evidence-based strategies such as the
Disseminating Research Information
through Facebook and Twitter

Danielle Perkins Manning @DrDaniP - 9s
Fra mework A COVID-19 Vaccination Challenge : AJN The American Journal of Nursing

A COVID-19 Vaccination Challenge : AJN The Amer...
Increasing trust in Black communities is crucial.
& journals.lww.com

e Medical/Scholarly journal dissemination
via Social Media

e Collaborate with influencers



Countering Misinformation in the Community

e Community engagement by nurses,
as experts!

e Development of community-specific
interventions by health
communication professionals and
community gatekeepers

W

A4

® Disseminate information on how to
identify misinformation online &
increasing health literacy

W




Publishers, Editors, Researchers, NURSES!

e Curating accurate and accessible
lay summaries of important
research findings

e Calls for articles reviewing specific
controversial health topics

® Further research on combating
medical information online




Thank you for attending!

- We will send you an email in approximately 1 week that will include a link
to the webinar recording and the process for completing the evaluation to
obtain your CPD certificate.

- Questions? Email us at: education@sigmanursing.org

- Sign up for future webinars or view previously recorded webinars at:
https://www.sigmanursing.org/learn-grow/education/sigma-webinars
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LIKE US,
FRIEND US,
FOLLOW US

Be sure to connect with Sigma and
members across the globe by adding
Sigma to your social media accounts.

Don't forget to tag your posts with

n facebook.com/SigmaNursing I instagram. com/SigmaNursing

E twitter.com/SigmaNursing m Sigma Theta Tau International
I » | youtube.com/SigmaHeadquarters Join the Conversation!







Find Your Forward:

Resources for Advocacy and Strength

Sigma has developed microlearning
videos, handouts, and podcast
episodes on a variety of relevant topics
to help you Find Your Forward in today’s
challenging times.




BECOME A SIGMA NURSE.

Sigma makes nurse leaders
the best they can be.

Sigma is the international honor society of nurses.
Together, our dedicated members change lives and
advance healthcare.

Learn how you can be a

L ,
Slgma Sigma member at
GL0aAL NURSING Join.SigmaNursing.org.



Sigma

SigmacCast

scholarly discussions

Listen. Learn. Share.

- Keep up with current events
- Learn new facts from the latest research
- Find common ground with other nurses

- Discuss the challenges of the profession
around the world

+ Each episode earns Sigma members free CPD!

SigmaNursing.org/Education




Sigma members save lives (and money) every day.

of 1]

Free and discounted Free access to Invaluable conversations
continuing professional @ advisors and mentors in our online member
development (CPD) courses for career support community, The Circle
Free subscriptions to Free job board for finding g g Discounts on

Sigma'’s journals ranked %, your next nursing job event registration

in the top 10

Take advantage of the US $1,500+ in yearly member benefits!




S Want to dive deeper into today’s topic?
lgma Check out these resources and more

MARKETPLACE at SigmaMarketplace.org!
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EVIDENCE-BASED PRACTICE

JOHNS HOPKINS NURSING
EVIDENCE-BASED PRACTICE:
MODEL AND GUIDELINES

Third Edition

IMPLEMENTING £

EVIDENCE-BASED
PRACTICE IN ACTION
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e Strategies, Tools and T
the Universi oS
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Sigma members: You automatically save 10% on all books and CPD from Sigma Marketplace!
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