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“I chose to sit for the CEN exam because I enjoy learning 
about emergency care. The studying functioned as practice 
for emergencies we see less often, and as a more detailed 
review of complicated pathologies.” 

~Andy Vale, RN, CEN

Conclusions/Lessons Learned
• The CEN launch campaign has thus far proved benefi cial. CEN certifi cation 

has improved from 4.23% to 5.29% in the department.  Based on varied work 
schedules and personal degree of motivation, it was deemed that additional and 
ongoing campaigns would be needed to allow more RNs to become certifi ed. 
Lessons learned included extending the campaign to nurses in other facilities 
in the local ENA region as well as offering multiple options for nurses to attend 
monthly study sessions. We will continue to collaborate with other units in the 
facility to see what has worked to increase their certifi cations. 

• 2 participants successfully completed CEN exam and certifi cation

• Changes in the perception of the value of certifi cation noted

• Newly certifi ed RNs were recognized at the local ENA conference in March. All 
certifi ed RNs are recognized on a plaque in the department.

Perceived Value Of Certifi cation
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Methods
Current CEN RNs were identifi ed within the department. A 
workgroup collaborated to organize a campaign to educate staff 
regarding the exam and to determine those interested in becoming 
certifi ed. A survey was also sent to staff to determine perceived 
barriers and motivators in obtaining CEN certifi cation. Monthly group 
study sessions were held based on relevant review criteria, along 
with weekly e-mails containing practice test questions. Resources 
were provided to individuals for studying and learning, along with 
support from those currently holding certifi cation. A post-survey was 
completed in March, six months after initiation of the campaign.

Participants
• 90 staff responded to pre-campaign survey

• 35 RNs attended CEN Launch Night educational session

• 5-10 RNs present at monthly educational review sessions

• 17 staff responded to post-campaign survey

Background
As specifi ed by the Board of Certifi ed Emergency Nurses (BCEN), certifi cation 
in the area of Emergency Nursing is viewed as an indication that a nurse has 
demonstrated the knowledge needed for competency to practice, a commitment 
to continuing education and is evidence of dedication to the practice.

Objectives
*To determine if participation in CEN campaign will increase the number of 
CENs in a department. 

*To determine the perceived value of certifi cation as evidenced by:

--enhanced feelings of personal accomplishment

--validation of specialized knowledge

--enhanced feelings of professional credibility

--indication of professional growth

--enhanced personal confi dence in clinical abilities

--increased marketability

--recognition from employers

--recognition from other health professionals

--recognition from peers

Demographics
• 71 bed rural Level 1 trauma center- Midwest region

• 189 staff nurses 

• Age ranges 25- 65 years

• Male and female

• ADN(53), BSN(125), and MSN(11) prepared RNs 

• <1-28 years ED experience

• 8 current CEN RNs in department

“A certifi cate does not make you 
certifi ed. Attitude, performance, 

commitment to self and team - these 
and a certifi cate make you certifi ed.”

~Anonymous

Exam Prep Preferences

Online review modules

Small study group

Local review course with instructor

Large study group

No interest in exam prep


