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Description/Overview: 
Take a deep dive into the results of the last survey of members of Sigma Theta Tau International and 
what these results mean for your chapter. 
Abstract Text: 
In 2017, Sigma Theta Tau International surveyed its membership, including active members and those 
who had lapsed. This helped to identify trends and areas for improvement at the international level, as 
well as at the chapter level. 

This session will explore those results and how your chapter can create benefits and initiatives to meet 
the needs of members in your area. It will also help you develop survey questions that you might like to 
ask your members on the next chapter survey you complete. 

References: 
SMARI survey of Sigma Theta Tau International members 
 
Content Outline: 

• Introduction by Sigma staff who are familiar with the survey of members 

• Staff will share survey results and how chapters can take action 

• Questions 
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